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•China is the most populous country in the world with 1.3 
billion people.  

 

•China is the world’s second-largest economy with a GDP of 
US$9.3 trillion in 2013, which is expected to grow by 7.4% in 
2014. 

 

•IMF has just announced that China ranks #1 in the world in 
terms of purchasing power (Financial Times, 10/7/2014). 
 

China Market Overview 



 

•Today China has over 300 million consumers with high 
levels of disposable income.  

 

•China’s emerging middle class will reach 500 million 
people by 2020.  

 

• China currently has 123 million people who are over 65 
years old. 

 

• China currently has 2.4 million millionaire households.   

 

China Consumer Overview 



 

•The consumer foodservice industry is forecast to reach a 
total sales of US$559.6 billion by 2014.  

 

•Packaged food sales continue to grow steadily, and are 
expected to reach a value of US$226.4 billion by 2014.  

 

•Chinese consumers are looking for exciting and high quality 
products that are convenient for their busy lives. They are 
willing to pay higher prices for the health benefits of wild 
blueberries.  

 

China Consumer Overview 



Health and Wellness Retail 

Market 



 

•China is a net importer of agri-food and seafood products.  

 

•In 2013, China’s agri-food and seafood imports were 
valued at C$121.5 billion. 

 

•China’s agri-food and seafood imports grew by 14.4% 
between 2011 and 2013.  

China Food Import Market  



  

•Reached over 100 million customers in both industry and 
consumer markets.  

 

•Published over 2,000 pieces including both online and 
print coverage. 

 

•Achieved combined media coverage equivalent to an 
estimated advertising value of 500,000 Canadian dollars per 
year.  

China PR Report 2013-2014 



Print Media Results  

 
 We significantly increased our print media coverage in 2013 and 

2014 to a total of 24 print pieces in trade and consumer 
publications. 

 
 



Print Media Results  

 
  
A special interview with  
Neri Vautour was published  
in the October issue of  
Food and Life Magazine, one of  
the major trade publications  
in China.  



TV Media Results 

Beijing TV Life Channel’s Daily Cooking Show “The Perfect 
Cuisine” featured Canada wild blueberry cake and 
smoothie.  The show has nearly one million viewers.  



BTV Life Channel Video Clip  

 

 



Magazine 

 

 

• A four page full-color 
feature article on Canada 
wild blueberries will 
appear in the December 
issue of Betty’s Kitchen 
magazine.  

• Betty’s Kitchen is a top 
cooking magazine in China 
with over one million 
subscribers. 



Social Media Results 

We are very active in China’s social media platform, 
including wechat, weibo and Sina blog.   

 

 



Marketing Collateral 

 

 

 
We produced the following marketing 

collateral:  

 
• New Chinese brochures 
• Chinese T-shirts and shopping bags 
• Flash drives 
 
 



Marketing Collateral 

 

 



Canada Wild Blueberry Products 

Currently Available in China  

 

 



Participation at Trade Shows 

in China 

 

 

 

•October 2013 

• FruVeg Expo/ China International Blueberry 
Convention  

•April 2014 

• The 16th International Nutrition and Health 
Industry Expo  

•June 2014 

• Export Café (Part of Canada Ministry of Agriculture 
delegation activities) 



Participation at Trade Shows 

in China 

 

 



Moving Forward in 2015 

 

 

 

• Continue to focus on building the awareness of Canadian wild 
blueberries’ extraordinary health benefits and many ways of 
enjoying it.   

 

• Introduce the concept of fresh frozen wild blueberries, its 
health benefits, year round availability and convenience.  

 

• Continue our integrated communication activities through 
multiple media channels including print, TV, online, social  
media and plan more educational and promotional events.  

 

 

 



 


